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C O N T A C T  D E T A I L S

P R O F E S S I O N A L  E X P E R I E N C E  

CREATIVE INTERN
Sweet L ike JAM, June 2025- Present.

Support  product ion workf lows,  calendar management,  and
inbox organizat ion across creat ive and operat ional
projects.
Coordinate outreach to Car ibbean and Afr ican creat ives
and inf luencers ,  local ly  and across the diaspora,  to foster
meaningful  col laborat ions.
Create Instagram Reels  and posts ,  contr ibut ing to campaign
concepts ,  pop-ups,  newsletters ,  and cultural  act ivat ions.
Contr ibute to social  media market ing strategy;  schedule
and develop editor ia l  interv iews,  including wr i t ing tai lored
quest ions.
Manage vendor logist ics ,  inventory ,  customer re lat ionships ,
event planning,  and internal  team communicat ion with
precis ion and care.

ASSOCIATE MANAGER
Tumi ,  January 2025- Present.

Generated over $4K in inf luenced sales and direct ly  drove
15% of total  Q1 and Q2 revenue through strong cl ient
relat ionships ,  tai lored product recommendations,  and
exceptional  customer serv ice.
Del iver  except ional  serv ice to dr ive sales ,  bui ld c l ient
relat ionships ,  and exceed personal  and store goals  for  sales
and KPIs .
Perform keyholder dut ies ,  including opening/clos ing
procedures,  process ing shipments ,  handl ing
returns/exchanges,  and prepar ing deposits .
Support  the Store Manager with associate t rain ing,
administ rat ive tasks ,  and maintain ing v isual  standards whi le
ensur ing pol icy compl iance.
Enhance cl ient  serv ices through personal ized outreach,
event st rategies ,  and proact ive problem-solv ing.
View Project

SEASONAL SALES ASSOCIATE
Tumi ,  November 2024- January 2024.

Supported dai ly  retai l  operat ions,  including EPICOR POS
transact ions,  repairs ,  t racer registrat ion,  and product
personal izat ion
Consistent ly  met personal  and team sales goals ,
contr ibut ing to seasonal  KPIs  and cl ient  engagement
Maintained v isual  standards and advised customers with
deep knowledge of luxury ,  t ravel ,  and l i festy le products

F A S H I O N  M A R K E T E R

B.F.A.  IN FASHION MARKETING AND MANAGEMENT
Savannah Col lege of Art  and design (SCAD) 

Savannah,  GA 
Graduation Date- August  2024 
4.0 GPA
Dean's  L ist  2022- 2024
Summa Cum Laude  
Academic Honors & Achievement Honor Scholarship

E D U C A T I O N   

A W A R D S

2024 VIRGIL ABLOH™ “POST-MODERN”SCHOLARSHIP &
NORDSTROM MADE SCHOLARSHIP RECIPIENT
Fashion Scholarship Fund ,  December 2023.

Curated an envi ronmental ly  sustainable merchandis ing plan
for  a luxury jewelry  brand.  
P laced research f indings into a v isual  presentat ion
demonstrat ing how a sustainable product can be integrated
into their  assortment.  View Project 

2024 BRIGHT FUTURES SCHOLARSHIP RECIPIENT
NRF Foundation ,  November 2023.

Awarded the honor of  attending the NRF Student Program
based on exhibited interest  in  retai l ,  gain ing valuable
industry  ins ights and network ing exper ience.

Professional 

   - Marketing Strategy

   - Project Management 

   - Data Tracking & Reporting 

   - Campaign Coordination

   - Event Planning 

   - Organization

   - Attention to Detail

   - Research & Trend Analysis 

   - Written & Verbal Communication

   - Time Management

   - Analytical Skills

   - Innovation & Agility

   - Problem-Solving

   - Critical Thinking

   - Multitasking

   - Collaboration & Teamwork 

S K I L L S

Software
      -  Adobe Creat ive Suite 
      -  Microsoft  Off ice Suite
      -  Google Workspace 
      -  Canva
      -  Procreate 
      -  CapCut
      -  Techpacker

Languages
      -  French ( Intermediate )
      - Mandar in Chinese (Beginner)

C E R T I F I C A T E S  

Inside LVMH

Excel Essential Training- Microsoft 365

Artificial Intelligence for Marketing- LinkedIn Learning

Programming Foundations: Fundamentals- LinkedIn Learning     

Climate Justice and Sustainable Business Practices- LinkedIn Learning      

Event Planning Foundations -  LinkedIn Learning

FSF 2024 & 2025 Summer Scholar Series                                          

A C A D E M I C  E X P E R I E N C E  

PRADA LABS- SENIOR CAPSTONE PROJECT MANAGER
March 2024- June 2024.

Conducted research on the Prada brand and planned a pop-up shop in
Marfa,  Texas centered around their  repair  serv ices and f ine din ing.
Analyzed Prada’s  status ,  competitors ,  and i ts  consumers.  Created al l
market ing mater ia ls  and planned a 360-market ing campaign with a
budget.  
Developed a store concept and col laborated with SCAD Inter ior  design
major to design a digital  3-D model  of  the store.  View Project

SCAD STUDY ABROAD   
Winter  2023

Studied text i les in  Lacoste,  Par is ,  and London by v is i t ing factor ies ,  fabr ic
stores ,  exhibit ions ,  and inf luent ia l  retai lers .
Learned about foreign cultures and col lected inspirat ion for  course
projects.
Sourced and exper imented with fabr ics and mater ia ls  and designed a
f inal  co-ed fashion col lect ion inspired by the excurs ion.
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